@ wusLness

New Member Application

First & Last Name:

Business Name:

Business Address:

Business Phone:

Cell Phone:

Do you want your Cell Phone
number in your advertising?

Yes

Email Address:

Web Address:

Company Slogan:

May we use your Logo
From your website?

Yes

No

Please include your business Card so we can accurately represent your

business or Organization.

New Members $50

Membership Renewal $25

Y ou may Print and mail this form to:
Mary Howard
147 Fairoak Lane,
Fordland, MO 65652
Make Checks Payable to: Roger sville Women I n Business
417-753-7769 » info@RogersvilleWlB.com

www.RogersvilleWomenlnBusiness.com
We request that each member uphold above average ethical standards of honesty and integrity
in their business practices.




Empower ~ Communicate ~ Educate

Welcome to...

Rogersville WOMEN In Business

“Creating Better Businesses for the Betterment of our Community”

If you are a woman active in a business or the Rogersville community we
want to support your business and encourage your efforts.

By becoming involved you will benefit by meeting and networking with
other women in our community.

The direction of our group is to:

~Education

~Be A Resource within the Rogersville Community
~Networking with local businesses

~Build Relationships with those in our Community
~Become a Voice in our Community

~Building Confidence & Professionalism

~To Support & Encourage one another

~To help one another Set Goals & be Accountable for them
~Peer Inspiration & Mentoring

Our Mission Is:
To empower Rogersville business women with confident business
Building, networking, resources and community development.

Visit Our Website: www.RogersvilleWomenInBusiness.com
For support & event current in our organization.
Info@RogersvilleWIB.com e (417) 343-9811

197 S. Marshall, Suite B ¢ Rogersville, MO 65742
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1. Do you have a specific person or profession targeted that would help you increase your
business? Is it likely that person or profession will result in multiple referrals for you?

2. Describe your ideal client.
3. What kind of referrals are you NOT looking for?

4. What are some normal “signals” I can listen for to know if a potential prospect or referral is
right for you?

5. How can I start a conversation such that a natural discussion about the need for your
product/service would result?

6. Are there any new markets you are trying to penetrate?
7. What kind of problems do your products or services solve?

8. What separates you from your competition?



